®UCLM

UNVERSIDAD DE CASTHALA-LAMANCHA Departament of Business Administration

Master’s Degree Program in Business Strategy and Marketing
Faculty of Law and Social Sciences. Toledo

SCHEDULE
COMMON MODUL

October 2020
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Departament of Business Administration

Master’s Degree Program in Business Strategy and Marketing
Faculty of Law and Social Sciences. Toledo

SCHEDULE

COMMON MODUL

November 2020

9:30-14:30 9:30-14:30 9:30-14:30 9:30-14:30
Human Resources Human Resources Human Resources Human Resources
Strategies Strategies ~ Strategies Strategies
Pablo Ruiz Palomino | Pablo Ruiz Palomino Ricardo Martinez Pablo Ruiz Palomino
Cafas
9:30-14:30 9:30-14:30 9:30-14:30 9:30-14:30
Human Resources Human Resources Human Resources Human Resources
Strategies Strategies Strategies Strategies
Guest professor Guest professor Ricardo Martinez Ricardo Martinez
Cafas Canas
9:30-14:30 9:30-14:30 9:30-14:30 9:30-14:30
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UNIVERSIDAD DE CASTILLA-LA MANCHA

Departament of Business Administration

Master’s Degree Program in Business Strategy and Marketing
Faculty of Law and Social Sciences. Toledo

SCHEDULE
COMMON MODUL

December 2020
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LR L TS Departament of Business Administration

Master’s Degree Program in Business Strategy and Marketing
Faculty of Law and Social Sciences. Toledo

SCHEDULE
COMMON MODUL

January 2021
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Strategies (tutorial) (tutorial)
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