
 

 

Master´s Degree Program in Business Strategy and Marketing 

SCHEDULE PROFESSIONAL MODULE 
English Group 

 
 

 
 

February 2026 

L M X J V 

2 
9,30-14,30 

 
CORPORATE 

SOCIAL 
RESPONSABILITY 
AND STRATEGY  

Yolanda Gutierrez 

3 
9,30-14,30 

 
CORPORATE 

SOCIAL 
RESPONSABILITY 
AND STRATEGY  
Yolanda Gutierrez 

4 
9,30-14,30 

 
CORPORATE 

SOCIAL 
RESPONSABILITY 
AND STRATEGY  
Matteo Cristofaro 

 

5  

9,30-14,30 

 
CORPORATE 

SOCIAL 
RESPONSABILITY 
AND STRATEGY  
Matteo Cristofaro 

 

6 
 

 

 

9 
9,30-14,30 

 
PROFESSIONAL 

SEMINARS 
 

E- Talentum 
 
 

10 

9,30-14,30 

 

PROFESSIONAL 
SEMINARS 

 
IPEX 

 

11 
9,30-14,30 

 
PROFESSIONAL 

SEMINARS 
 

Olga Grieva 
 

 

12 
9,30-14,30 

 
PROFESSIONAL 

SEMINARS 
 

Joaquín Alegre 
 

13 

 

16 

9,30-14,30 

 

CORPORATE 
SOCIAL 

RESPONSABILITY 
AND STRATEGY  

Francesco 
Schiavone  

17 

9,30-14,30 

 

CORPORATE 
SOCIAL 

RESPONSABILITY 
AND STRATEGY  

Francesco 
Schiavone 

18 

9,30-14,30 

 

PROFESSIONAL 
SEMINARS 

 
Joaquín Alegre 

 

19 

9,30-14,30 

 

PROFESSIONAL 
SEMINARS 

 
Joaquín Alegre 

 

20 
 

23 
9,30-14,30 

 
E-BUSINESS AND 

MARKETING 
STRATEGY  

Maria Fuentes 
Blasco 

 

24 
9,30-14,30 

 
E-BUSINESS AND 

MARKETING 
STRATEGY  
Juan Carlos 

Gázquez Abad 
 

25 

 

26 
9,30-14,30 

 
E-BUSINESS AND 

MARKETING 
STRATEGY  

Mª Carmen Alarcón 
del Amo 

 

27 



 

 

 

 

Assessment June 2026 

L M X J V 

1 
 

CORPORATE 
SOCIAL 

RESPONSABILITY 
AND STRATEGY  

 

 

2 
 
 

PROFESSIONAL 
SEMINARS 

 
 
 

3 
 

 

E-BUSINESS AND 
MARKETING 
STRATEGY 

 

  

 

 

 

Assessment July 2026  

L M X J V 

  1 
 

E-BUSINESS AND 
MARKETING 
STRATEGY 

 

2  
 

PROFESSIONAL 
SEMINARS 

 

 

3 
 

CORPORATE 
SOCIAL 

RESPONSABILITY 
AND STRATEGY  

 

 

 

 

 

 

 

 

 

 

 

 


